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1.1  Bosch Rexroth AG

Bosch and Rexroth – combined strength

Bosch Rexroth AG was established in 2001 through the 
merger of the Mannesmann Rexroth company with the 
automation technology division of Robert Bosch GmbH. 
Today the entire Bosch Group comprising its four busi-
ness sectors of Industrial Technology, Mobility Solutions, 
Energy and Building Technology, as well as its Consumer 
Goods division is one of the largest industrial enter-
prises in Germany.

Bosch Rexroth is a key player within the Industrial Tech-
nology business sector. It is an international company 
with a broad product portfolio and great technical know-

how, and its drive and control technology is the moving 
force behind machinery of all sizes. Bosch Rexroth 
combines the practical experience accumulated by its 
worldwide workforce of roughly 36,000 employees 
into the four market segments of Mobile Applications, 
Factory Automation, Renewable Energies and Machin-
ery Applications and Engineering. 

Every customer is provided with tailored system solu-
tions and services based on innovative products in the 
fi elds of hydraulics, electric drives and controls, gear 
technology and linear and assembly technology.

Bosch Rexroth at a glance:

Mobile Applications Industrial Applications Renewable Energies

Market segments

 Construction machinery

  Material handling tech-
nology

  Agricultural and forestry 
machinery

  Commercial and on-high-
way vehicles

Machinery Applications 
and Engineering

 Industrial plant

 Marine and offshore

 Heavy goods handling

Factory  
Automation

  Machine tools and automotive

  Assembly and handling, semicon 
and solar

  Foodstuffs, packaging and printing

 Wind energy

 Marine energy
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1.1  Bosch Rexroth AG

Customized solutions for mobile applications

Whether you are after robust agricultural technology 
or need to move extremely heavy loads – the mobile 
applications market segment is where Bosch Rexroth 
combines its extensive technical applications experi-
ence relating to construction machinery, agricultural 
and forestry machinery, material handling systems 
and on-high-way and commercial vehicles.

Bosch Rexroth is consequently able to provide products 
and system solutions which are tailored to the specifi c 
requirements of its customers’ mobile working machines. 
As part of the Bosch Group, the leading provider of 
automotive products, Bosch Rexroth is in the unique 
position of being able to link mobile hydraulics, mobile 
electronics and engine control systems with each other.
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1.1  Bosch Rexroth AG

A world leader in technology and quality

With development and production plants, along with 
sales and service offi ces in over 80 countries, Bosch 
Rexroth ensures that both its accumulated technologi-
cal and systems know-how, as well as its technical 
expertise result in industry-specifi c and innovative solu-
tions. Each machine, country and project presents its 
own challenges: maximizing fl exibility for rapid product 

changes, selecting the appropriate technology, and 
meeting the most demanding requirements, even in 
diffi cult working conditions. With its knowledge of the 
requirements of various customers and fi elds of use, 
Bosch Rexroth is a leader in many sectors – and it is at 
home in all countries.

Bosch Rexroth stands out as a leader in technology, quality and the market:

Unique 
product portfolio

Decades of 
experience with 
hydraulic working 
machines

Customized and 
complete hydraulics 
and electronics 
solutions

Competent 
development partner

Comprehensive 
systems know-how

Synergies and 
know-how within 
the Bosch Group

Qualifi ed and 
reliable service

Global 
presence
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1.2  Bosch Rexroth Service

A leader in quality and service

Offering fi rst-class quality means much more than just 
manufacturing high quality products. 

Bosch Rexroth also provides the right service for all its 
products – always tailored to the specifi c customer and 
product.

The customer comes fi rst

Bosch Rexroth Service: competent and reliable

Bosch Rexroth provides a whole range of different ser-
vice functions to fulfi ll its claim to offer solutions of 
unrivaled technical profi ciency and outstanding quality. 

Bosch Rexroth plans for the long term and takes an 
active, personal interest in the challenges facing all its 
customers. This builds seamlessly on the long and 
successful traditions of the Bosch Rexroth company 
which is based on effective, long-term action and 
trust-based customer relationships. 

In order to improve its service even further and to be 
able to reach end users in particular, as well as original 
equipment manufacturers even more quickly, Bosch 
Rexroth is concentrating on expanding its network of 
regional partners. Combining Bosch Rexroth’s customary 
quality with the facilities that the Service Partners pro-
vide benefi ts all parties involved. After all, the advan-
tages of a partnership are many and varied, regardless 
of whether this enables unscheduled standstill periods 
to be reduced or increases customer satisfaction through 
the provision of durable original spare parts and spare 
units.

Strong customer relationships which last for the entire 
life cycle of Rexroth products – and beyond – form the 
basis of this. In order to achieve this goal, Bosch Rexroth 
has a new central warehouse which guarantees the 
quick availability of original spare parts and pre-installed 
assembly groups and kits – all of original equipment 
quality. 

Bosch Rexroth carries out repairs at the highest level 
technically and its competent service staff are available 
to help at all times. Moreover, whenever customers buy 
spare units, they receive a 12-month warranty.

Bosch Rexroth overhauls its products in modern work-
shops certifi ed to DIN ISO 9001 in line with international 
standards using only original spare parts. Before deliv-
ery, the repaired products are confi gured according to 
individual product specifi cations, and then tested.

The reliable supply of spare units in the mobile appli-
cations fi eld is ensured by roughly 500 service employees 
in over 40 countries around the world. 
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1.2  Bosch Rexroth Service

Our range of services at a glance:

Spare parts
  Original spare parts maintainance 

of function and performance of 

the hydraulic systems

  Lower risk of the hydraulics failure

  Long lifetime thanks to tested 

quality

Repairs
  Repairs carried out using 

state-of-the-art technology

  Complete overhauls

 Immediate repairs

OEM support
  Technical approval of prototypes 

and guidance during series launch

  Technical support during machine 

assembly and troubleshooting 

support during serial production

Spare units
  Consistent effi ciency of the 

hydraulics over the entire 

service life

  Products confi gured by the 

OEM before delivery

Reman
  General overhauls in line with 

the latest technical standards

  Environment friendly and 

cost-effective

  Full warranty

Field service
  On-site commissioning and 

servicing of hydraulic systems

  Inspection of the installations

  Optimization of hydraulic trans-

mission

Benefi ts for the customer   Unplanned downtimes reduced
 Machine availability increased
 Machine lifetime increased

 Content    |     Beginning of the chapter    |     Previous page    |    Next page     |    Chapter 2 



2 Bosch Rexroth  
Service Partner program

2.1 Objectives

2.2  Advantages for Service Partners

2.3 Modules

 2.3.1 Service Partner promise 

 2.3.2 Original spare parts / spare units 

 2.3.3 Image and marketing

 2.3.4 Customer focus

 2.3.5 Workshop organization

 2.3.6 Services offered by the Service Partners

 2.3.7 Quality

2.4 How to become a Service Partner

2

 Content    |     Chapter 1    |     Previous page    |    Next page     |    Chapter 3 



Service Partner Guideline 2. Bosch Rexroth Service Partner program  1

2.1   Objectives

Nowadays, hardly any working machines or commercial 
vehicles still operate without the aid of hydraulic drives 
or control systems. In the agricultural and construction 
sectors in particular, there is a demand for robust and 
effi cient hydraulic components. 

This is precisely why Bosch Rexroth products are very 
frequently used in such fi elds. In order to be able to 
provide service which matches the excellent quality of 
the products, the Service Partner network is being 
expanded in order to improve local accessibility for 
customers even further in the future.

An overview of the aims of the Service Partner program:

  Local repairs which meet Rexroth’s high quality 
standards

  Quicker supply and availability of original spare 
parts and spare units

  Reduction in the use of inferior quality replicas

  Expansion of the service portfolio, e.g. replace-
ment units with payments made for old parts 
according to their condition, and a variety of 
repair options which include a warranty

  Enhancing the visibility of the Rexroth brand and 
consequently awareness of Bosch Rexroth’s servi-
cing activities

  Simplifying the servicing process with “one-stop-
shops” where customers receive all the services 
and spare units from a single source

  Obtaining market information in the fi elds of 
repair, spare parts and replacement in order to 
improve products and service

Due to a lack of available alternatives, many users have 
had to resort to inferior quality replicas from the “gray 
market”, rather than being provided with certifi ed re-
pairs. Bosch Rexroth wants to change this, and together 
with its partners it intends to offer services in original 
equipment quality.

Through joint expertise and improving market access for 
supplies of original spare parts / spare units, Bosch 
Rexroth is seeking to improve customer satisfaction, as 
well as growth for itself and its partners.
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2.2   Advantages for 
Service Partners

The Service Partner program does of course involve 
investment. However, what is really important for Bosch 
Rexroth is that this investment is worthwhile for your 
company as an investment in the future. 

Which is why you are offered numerous advantages and 
options for strengthening and expanding your business.

As a Bosch Rexroth Service Partner...

  you will be supplied with spare parts and spare 
units of original equipment quality which will 
reduce complaints from your customers.

  you can offer Rexroth certifi ed servicing.

  you will be given an exclusive option to purchase 
Bosch Rexroth service equipment which is not 
available on the open market (e.g. service testing 
systems incl the CADASYS documentation sys-
tem).

  you will have access to databases with original 
parameters from Bosch Rexroth allowing you to 
offer your customers quick and convenient “plug & 
play” solutions for repairs – without time-consum-
ing test runs and experiments.

  you will have access to specially developed ser-
vice equipment (e.g. lapping machines).

  you will benefi t from Bosch Rexroth exclusive 
conditions and discounts when purchasing 
original spare parts and spare units, as well as 
special equipment and tools.

  you will benefi t from new Bosch Rexroth Service 
Standards.

  Bosch Rexroth specialists will be on hand at all 
times to offer you customized support including 
comprehensive technical support in relation to 
error analysis and troubleshooting.

  your specialist staff will be offered special train-
ing courses and a “Fit for Service” skills enhance-
ment program at Bosch Rexroth’s main production 
plants. The provision of comprehensive additional 
know-how will enable you to implement Bosch 
Rexroth service quality.

  you will become an integral part of the continu-
ous process of improving Bosch Rexroth Service 
Standards. You will, therefore, always be able to 
offer servicing products and services based on 
state-of-the-art technology.

   you will receive assistance in the form of a 
comprehensive organizational and marketing 
plan. This will also enable you to be instantly 
recognized as a certifi ed Bosch Rexroth Service 
Partner.

  Bosch Rexroth will confi rm your continuing 
service quality by regularly undertaking certi-
fi cation measures.

   All these advantages will enable you to carry out servicing activities much 
more quickly than your competitors – and to a demonstrably superior standard 
of quality – but at standard market terms and conditions.
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2.3    Modules

Various fundamental components are essential in order 
to ensure a uniform standard within the Service Partner 
program. Firstly they describe the requirements which 
apply in general to Service Partners. Secondly, they act 
as a guideline providing points of reference for imple-

menting all the necessary measures. In order to exploit 
the full potential of the Service Partner program, Bosch 
Rexroth expects the principles outlined in the following 
sections to be incorporated into daily working routines.

The components of the Service Partner program:

Service 
Partner 
promise

Original spare 
parts / 
spare units

Image and 
marketing

Customer 
focus

Workshop 
organization

Range of ser-
vices offered 
and technical 
requirements

Quality
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2.3    Modules

2.3.1 Service Partner promise

“If it has Bosch Rexroth on it, it has Bosch Rexroth 
in it”. This quality pledge forms the basis of a successful 
partnership, and it requires strong commitment from 
both sides: Using its many years of experience and its 
own quality standards as a basis, Bosch Rexroth has 
developed concept modules which meet market require-
ments in the best possible way. If the Service Partner 
consistently incorporates these principles and measures 
into its own business strategy, then this provides the 
best possible prospects of a successful collaboration.

Since the market for mobile drive and control technology 
is constantly developing, the specifi ed service quality 
standards can only be met if the workshop equipment 
always incorporates state-of-the-art technology. This 
represents a challenge for Bosch Rexroth as the manu-
facturer of the systems, but also for the specialized 
Service Partners.

Bosch Rexroth, therefore, provides it partners with 
exclusive technical information, testing and repair tools, 
as well as specially developed training courses, involv-

ing them in the continuous development of the service 
standards. Both sides profi t from this collaboration. 
Providing fi rst-class service is the only way to ensure 
that Bosch Rexroth products will continue to live up to 
its high standards.

A joint action plan is worked out for certifi cation as a 
Service Partner, including tailored Bosch Rexroth sup-
port for you before, during and after the implementation 
of all the measures as part of a trust-based cooperative 
partnership. 

The provisions specifi ed in the jointly developed action 
plan are used as guidelines for making your company’s 
development into a Service Partner as smooth as possi-
ble. Bosch Rexroth’s aim is to offer you, as a Service 
Partner, the opportunity to invest in all your facilities so 
that over the long term you can become one of the lead-
ing service providers in the market for the workshop 
servicing of mobile working machines and commercial 
vehicles.
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2.3    Modules

2.3.2 Original spare parts / spare units

Several factors always play an important part in the 
choice of the right spare parts / spare units. It is usually 
the price which is the primary consideration. Ultimately, 
however, the interplay between quality, reliability, supply 
and cost lead to a vehicle’s continuous service lifetime 
long after a repair. 

By using Bosch Rexroth original spare parts and spare 
units, workshops can fulfi ll these requirements while 
simultaneously being competitive in the price-perfor-
mance ratio.

Bosch Rexroth’s aftermarket products are popular 
because of their tested and ensured reliable machine 
and vehicle operation – day after day. This is because 
original spare parts / spare units are the result of per-
manent, patented developments encompassing the 
entire value-added chain. This begins with the material 
design to be used, followed by precise, standardized 
processing in the machining and heat treatment proces-
ses, and fi nally the continuous quality control of the 
individual parts.

Bosch Rexroth makes use of the experience it has 
gained over the decades through its close collaboration 
with the respective vehicle manufacturers during 
product development. This know-how is refl ected in 
the reliability and safety of Bosch Rexroth products. 
Repair workshops and customers alike benefi t from the 
advantages which result from this, such as the increased 
availability and perceived value of the repaired vehicles.

In order to be able to supply Service Partners with origi-
nal spare parts / spare units quickly, Bosch Rexroth has 
set up a new, modern logistics center which guarantees 
both short delivery periods and high availability. 

Only Bosch Rexroth’s original spare parts / spare units 
can offer you this “complete package” of original equip-
ment quality, reliability and good availability of parts 
combined with value for money.
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2.3    Modules

Original spare parts Original spare units

The advantages for you at a glance:

Quality Reliability Supply 
capability

Value for money
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2.3    Modules

Why choose Bosch Rexroth original spare parts / spare units?

Customer satisfaction is very important for the success 
of any repair workshop. The aim is not to meet, but to 
surpass customer expectations. 

Thus, there are good reasons why repair workshops, 
offering their customers the best possible product and 
service quality, should use Bosch Rexroth original spare 
parts / spare units.

Quality

The quality of any spare part can only be as 
good as the material which it is made of, 
and the process used to manufacture it. The 
properties of the materials which are used 

for Bosch Rexroth original spare parts are therefore pre-
cisely adapted to fulfi ll the technical requirements of 
their intended use, and are manufactured in a ultra-mod-
ern manufacturing process. 

The manufacturing of a piston is a good example of this. 
This includes the machining of the unhardened metal 
(turning, drilling) using state-of-the-art CNC machining 
centers followed by a fully automated heat treatment 
process in order to produce the required surface hard-
ness, and a hard machining process in which the 
“fi nishing touches” are applied to the components in a 
special grinding/polishing process. This ensures the 
excellent dimensional accuracy of the pistons. Permis-
sible tolerances for this component are less than ten 
microns (µm). 

Another quality characteristic is the end-to-end process 
capability across all stages of manufacturing. Bosch 
Rexroth achieves this by taking, evaluating and docu-

menting regular samples throughout the manufacturing 
process, which is immediately altered if any inconsis-
tencies are identifi ed. In addition, a SPC (statistical pro-
cess control) monitoring tool provides further assis-
tance. Original spare parts go through the same manu-
facturing process as series production parts. Meaning, 
they are manufactured according to equally high quality 
standards.

Unlike Bosch Rexroth, third-party manufacturers do not 
have the necessary design drawing data, and conse-
quently do not have access to the precise tolerance 
values. However, precise tolerance data is essential for 
the ability to ensure the smooth interaction of the indi-
vidual components when installed. The individual toler-
ances mount up to a tolerance chain when several parts 
operate together. This can ultimately lead to consider-
able differences in dimensions, which increases the likeli-
hood that installing non-OEM parts will cause problems 
with the subsequent operation of the vehicle.

As a Service Partner you can, therefore, always rely 
on the quality of Bosch Rexroth original spare parts / 
spare units.
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2.3    Modules

Reliability

The use of Bosch Rexroth original spare 
parts / spare units increases the vehicles’ 
service life and consequently helps to 
maintain their value. In this respect the 

experience that Bosch Rexroth has accumulated over 
decades of working with manufacturers from several 
application areas also plays a part.

This experience fl ows into the continuous improvement 
process and the patented development of products and 
parts. Technical updates from series production are 
consequently transferred to the spare parts and spare 
units. Vehicles containing original spare parts / spare 
units, therefore, always operate reliably, even in the 
most adverse conditions found anywhere in the world 
from Siberia to the Sahara.

Additionally, vehicles which are fi tted with Bosch Rexroth 
original spare parts / spare units always provide a very 
high level of safety. If the vehicle does not have original 
spare parts / spare units installed, it could potentially 
respond incorrectly or not at all. 

As a consequence, the vehicle could start to move in an 
uncontrolled manner once the diesel engine is started, 
resulting in serious damage to persons and property. On 
the contrary, the use of original spare parts / spare units 
signifi cantly reduces the risk of accidents.

Supply capability

What matters to customers is not only 
how professionally and expertly a repair is 
carried out, but also how quickly. For 
example, the breaking down of a harvest-

ing or construction machine for a lengthy period can 
quickly cause substantial fi nancial losses. For this rea-
son, Bosch Rexroth has set itself the task of ensuring 
that original spare parts / spare units are supplied 
speedily. 

In order to fulfi ll this responsibility, there is a modern 
central warehouse in Nuremberg covering a total area of 
about 30,000 m², where roughly 10,000 m² are used for 
the storage of spare parts. 

Bosch Rexroth stocks roughly 15,000 different spare 
parts and 5,000 pre-installed assembly groups or parts 
kits at this site. 

This enables Bosch Rexroth Service Partner workshops 
to carry out repairs quickly, and it gives them a clear 
competitive advantage.
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2.3    Modules

Value for money

The price of a spare part is often the key 
consideration for the customer and his 
vehicle. Thus, cheap replicas of original 
spare parts / spare units are often used. 

Only at fi rst glance do these parts provide a more cost-
effective alternative, since the following features must 
also be considered:

   Is the material composition of the spare part correct, 
and is the surface correctly tempered?

  Do the dimensions match those specifi ed in the 
original drawings?

  Has the spare unit been confi gured as specifi ed by 
the vehicle manufacturer?

If these questions remain unresolved, each of these 
points represents a potential risk in relation to the 
vehicle’s availability and safety, as well as the Service 
Partner’s compliance with the quality standards for 
repairs. By contrast, Bosch Rexroth original spare parts 
/ spare units give you the certainty that they conform 
exactly to the necessary specifi cations laid down by the 
vehicle manufacturer. 

The benefi t for you as a certifi ed Service Partner is 
quick access to original spare parts / spare units. What 
is more, you benefi t from the exclusive price deals 
and preferential supply terms offered by Bosch Rexroth.

Owners of mobile working machines who consciously choose to have them 
repaired by a Bosch Rexroth Service Partner naturally also expect to receive the 
best possible product.

The advantages that have been enumerated make it clear that for workshops 
and customers, who place a great value on quality, there is simply no alternative 
to the use of original spare parts / spare units.

  Customer satisfaction therefore dictates:
“If it has Bosch Rexroth on it, it has Bosch Rexroth in it.”

Quality Reliability Supply 
capability

Value for money
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2.3    Modules

2.3.3 Image and marketing

Bosch Rexroth has a worldwide reputation for product 
and service quality. As a certifi ed Service Partner you 
benefi t twice over: fi rstly through the reputation of the 
Rexroth brand across all sectors, and secondly by offer-
ing your customer a signifcantly enhanced service. In 
order to be able to fully exploit these advantages, your 
business should be clearly marked as a certifi ed com-
pany for all to see. To facilitate this, you will be provided 

with a large number of suitable communication tools 
which are in line with the corporate design of Bosch 
Rexroth. This makes it easier for your customers to 
choose the right repair workshop, and it also raises the 
profi le of your own business.

You can fi nd additional information and specifi c 
design rules in Section 4, “Corporate design”.
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2.3    Modules

2.3.4 Customer focus

If a customer feels at ease with you he will almost cer-
tainly want to come back. That is why in addition to 
excellent repair quality, Bosch Rexroth also attaches 
great importance to its Service Partners’ customer 
focus.

You can go a long way in fulfi lling your customer’s 
wishes and requirements just by taking simple mea-
sures. For instance, unnecessary waiting and irksome 
queries or misunderstandings can easily be avoided 
by actively informing your customers of your business 
hours, contact details and pricing options. Moreover, 
you can make your customers feel welcome by providing 
them with parking spaces near the entrance and a 
pleasantly designed waiting area.

Every single interaction determines how satisfi ed your 
customers will be. This begins with the welcome that 
you give them and continues with the accepting of the 
repair order, the diagnosis, and the explanation of the 
bill. You must also take account of implicit expectations 

– i.e. those that are taken for granted – such as cleanli-
ness, tidiness and friendliness. Managers in particular 
should pay attention to these factors and their behavior 
should provide a consistent model of customer focus 
for their staff.

In your actions as a Service Partner you should always 
take account of the values for which Bosch Rexroth 
stands as a company and a brand:

 Quality  Professionalism
 Speed  Readiness to help
 Reliability  Friendliness
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2.3    Modules

2.3.5 Workshop organization

A professional image and courteous behavior convey a 
sense of quality to your customers and generate trust in 
the service operations to be carried out for them. How-
ever, this positive impression can only be maintained in 
the long term if all the processes are just as profession-
ally organized. This is why the organization of the work-
shop lies at the heart of high-quality service and high 
operating effi ciency.

In order to fulfi ll these requirements, every workshop 
must have up-to-date facilities. Optimizing work pro-
cesses in the workshop can save both time and money 
over the mid- and long-term.

Some of the most important aspects are:

  Warehouse set-up: 
An organized warehouse with the necessary 
stocks of spare parts and spare units required 
for the ongoing repairs

  Staff facilities: 
staff room, changing room, washing room

 Computers with Internet access

 Clearly defi ned workplace processes

  Special software for the management of the work-
shop: 
storage management, management of the repair 
orders (planning, quotes repair, invoicing), fi nan-
cial management

  Equipment and facility items which are necessary 
for implementing safety and protection measures 
and/or legal requirements relating to work under-
taken in repair workshops: 
cleanliness requirements, fi rst-aid rules, organiza-
tion of waste disposal, etc.
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2.3    Modules

2.3.6 Services offered by the Service Partners

The provision of skilled service for Bosch Rexroth prod-
ucts requires investment in trained staff and special 
workshop equipment. In each case, the effort involved 
pays off, since you as a Service Partner can offer en-
tirely new services of unparalleled market quality unlike 
your competitors.

Another advantage for both you and your customers is 
the cooperation and the sharing of tasks which Rexroth 
has established in line with its “one-stop-shop” principle. 
In specifi c terms this means: Every Service Partner can 

serve any customer by making use of the Bosch Rexroth 
service network – regardless of the repair service which 
is required or which Rexroth product is involved. The 
Service Partner network is subdivided into “Repair Cen-
ters” and “Service Points”, each offering different 
ser-vices which can be used to complement each other.
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2.3    Modules

Repair Center service offering

Each Repair Center has the required workshop facilities 
in the form of Bosch Rexroth machinery, equipment and 
testing systems. With these exclusive facilities, as well 
as access to all the technical documentation and the 
know-how of Bosch Rexroth – a leader when it comes 
to technology and quality – Repair Centers develop into 
true specialists in the mobile hydraulics fi eld. Whether 
in the case of highly specialized working machines for 
the construction industry or the agricultural and forestry 
sectors or local authority commercial vehicles – when 
it comes to the repair and testing of Rexroth products 
the Repair Centers are the go-to professional regional 
service providers.

What is more, Repair Centers can sell Bosch Rexroth 
original spare units. They are the key partner for each 
Service Point when it comes to handling major repairs 
of spare units.

All the services offered by a Service Point can always be 
provided by Repair Centers themselves.

The services offered by a Repair Center may 
include:

  Certifi ed repairs of Rexroth hydraulic products 
for mobile working machines and commercial 
vehicles, ranging from reinstatement repairs to 
complete overhauls

  Confi guration of repaired products for vari-
ous types of vehicles and machinery based 
on original parameters contained in Bosch 
Rexroth’s OEM database

  Reworking of defective parts using special 
tools, and access to core Bosch Rexroth 
technologies

 Fluid service

  Checking the availability of the original spare 
parts online
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2.3    Modules

Service Point service offering

When mobile working machines break down it is usually 
the staff at a Service Point who are the fi rst point of 
contact for the operator. 

While Repair Centers specialize in repairing hydraulic 
Rexroth spare units, the Service Point is generally a 
vehicle specialist with a high level of troubleshooting 
expertise. This means that the technical requirements 
relating to the workshop facilities of each type of 
Service Partner also differ. Irrespective of this, each 
Service Point can present itself to the customer as a 
full-service provider due to its close collaboration with 
the Repair Centers and Bosch Rexroth Service, and it 
can offer all the repair options itself.

The cooperation between the Bosch Rexroth Service 
Points and Repair Centers provides benefi ts for end-
users  which are unique in the market. When he is at 
his local Service Partner he can decide there and then 
which option is best for him – without having to fi nd 
the right workshop to deal with the problem:

  Is a simple repair suffi cient, or should a full 
overhaul be carried out?

 Is a spare part required, or a spare unit?
 Does it have to be done quickly?
 What is the most cost effective option?

Regardless of what the customer’s specifi c wishes are, 
all the work is carried out to Rexroth’s customary high 
quality standards.

The services offered by a Service Point may 
include:

 Field service with on-site fault diagnosis

  Removal and collection service for defective 
hydraulic products in mobile working machines

  Coordination of the repair with the responsible 
Repair Center or Bosch Rexroth Service Point

  Delivery, installation and recommissioning of 
repaired or replaced products

 Immediate repair in urgent cases

  Preventive maintenance repairs, including the 
stocking of parts

 Harvest emergency service

 Plant cleaning

  Checking the availability of the original 
products online
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2.3    Modules

2.3.7 Quality

The Rexroth name is synonymous with fi rst-class ser-
vices – a promise which has to be reliably kept in future 
as well. That is why Bosch Rexroth attaches great impor-
tance to continually reviewing and improving all the 

processes and activities relating to quality as part of the 
Service Partner program. In this section, you will fi nd 
the steps which you will implement to achieve this in 
conjunction with Bosch Rexroth.

Analysis of current position and plan of measures to be taken

The letter of intent is a part of the process by which you become a Service Partner, and a two-stage accep-
tance assessment is carried out in connection with it:

The jointly devised plan of measures always forms the basis of the future partnership. The contract is gener-
ally concluded once all the outstanding points have been resolved.

1.  Review of current circumstances using a checklist 
which describes the minimum requirements which 
apply to Bosch Rexroth Service Partners.

2.  Drawing up of a plan of measures which ensures 
the achieving of the still outstanding points.
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2.3    Modules

Certifi cation audit

The Service Partner’s implementation of the Bosch 
Rexroth Service Standards and the corresponding action 
plan requirements is an audit precondition. After suc-
cessful implementation, the Service Partner receives a 
confi rmation in the form of a fi nal certifi cation audit. 
In order to provide continuous quality assurance, further 

monitoring audits will be performed at regular intervals. 
You are consequently provided with a more comprehen-
sive basis of assessment which helps you to meet the 
service standards and continuously improve your quality 
management system.

As part of the audit, the status of the following points is checked:

  Organization and company structure

  Employees’ skill levels

  Existence and implementation of quality 
management processes

  Quality assurance measures (application of 
processes)

  Equipment: testing and measurement tools 
(checking calibration and condition of the 
equipment)

  Application of occupational health and safety 
rules

   IT structure for data security and service docu-
mentation

  Field staff and workshop processes in relation 
to the existing potential and the equipment

  Warehouse size and organization

The audit results and action plans resulting from this are 
stored together in the Bosch Rexroth Service Partner 
database. This is the basis of the continuous improve-
ment process for optimizing service quality.

In addition, Bosch Rexroth provides you with better 
targeted support for the timely implementation of these 
measures.

The audit checklist for Service Partners can be 
found in Appendix D.
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2.3    Modules

Measurement tools

Regular checking and documenting of all measurement 
and testing tools is essential in order to meet Rexroth 
quality standards for repairs and comply with the legal 
regulations.

Furthermore, the Rexroth quality promise also includes 
the testing of repaired hydraulic products before they 
are dispatched to customers in order to ensure that they 
are accurately and correctly confi gured. Therefore, it 
must be ensured that every item of testing and measur-
ing equipment in the workshops and at the respective 
test benches is always used based on a valid calibration.

Bosch Rexroth also requires that the testing and measur-
ing equipment is checked at the specifi ed time intervals. 
Incorrect results that could be caused by defective equip-
ment can consequently be excluded. In addition, you 
should always monitor the condition and functioning of 
the corresponding measuring tools and testing equip-
ment, and draw up an accompanying test record.

If no defects are identifi ed during the testing, a plate or 
sticker is affi xed to the checked equipment indicating 
approval for repair and measurement usage. However, if 
defects are found in your measuring and testing equip-
ment they must be repaired without delay and then 
re-checked.
 
Bosch Rexroth recommends that its Service Partners set 
up a quality management system which at least meets 
the minimum requirements of DIN ISO 9001.

Service Partners must fulfi ll listed requirements in order 
to offer customers the reliable, high-quality service which 
they are accustomed to receiving and expect from the 
Rexroth brand.
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2.4   How to become a 
Service Partner

On one hand, the success of the Service Partner net-
work is dependent on the reputation of the Rexroth 
brand and, on the other hand, the organization of the 
workshop and services by the participating partners.

In order to ensure that all the members fulfi ll the uni-
form requirements, the certifi cation process follows a 
standardized project plan which has four clearly defi ned 
phases. You should schedule a period of at least 12 
months for the complete process of becoming a Bosch 
Rexroth Service Partner.

The four phases involved in becoming a Service Partner:

Analysis
• Initial assessment
• Letter of intent

Implementation
• Implementation of the 

agreed measures

Evaluation
• Service Partner 

certifi cation through 
audits

Partnership
• Concluding of the 

contract
• Exclusive service 

support and 
technical support
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2.4   How to become a 
Service Partner

Phase 1: Analysis

Bosch Rexroth attaches great importance to Service 
Partners representing the business values of the 
Bosch Group. The initial meeting is therefore used 
to get to know each other. The candidate is given 
the opportunity to present himself, and in return he 
is informed of all the relevant details regarding 
the principles, requirements and objectives of the 
Service Partner program. This is followed by a joint 
discussion and an agreement of the development 
potential and the opportunities for working together.

Based on this, if both sides are convinced that they 
want to enter into a partnership, then this decision is 
recorded in a letter of intent. An initial assessment of 

the current circumstances of the business is carried 
out as well, based on the requirements profi le for 
Service Partners (see Appendix A). Depending on the 
outcome of this review, Bosch Rexroth draws up a 
specifi c action plan.

Phase 2: Implementation

The aim of the second phase is to prepare the part-
ner for certifi cation by Bosch Rexroth Service. The 
basis for this is the action plan which defi nes all the 
measures and the deadlines for successful auditing.

This concerns the implementation of the service 
standards and specifi c measures, as well as invest-
ment in the fi elds of infrastructure, equipment and 
the enhancing of employee skills. During this inten-
sive implementation phase, Bosch Rexroth provides 
continual and consistent support for its candidates. 
If they have any questions, they can make use of the 
professional support provided by Bosch Rexroth’s 
employees at any time. Even at this early stage the 
future partners can already make use of selected 
areas of the exclusive service documentation and 
technical support facilities. 

The fi nal certifi cation audit takes place at the latest 
12 months after the initial assessment is carried out.
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2.4   How to become a 
Service Partner

Phase 3: Evaluation

In this fi nal audit, Bosch Rexroth checks whether all 
the outstanding points in the action plan have been 
resolved according to the guidelines. 

This ensures that every Service Partner fulfi lls 
the minimum specifi ed requirements and applies 
the standards, including the required processes. 

If this is the case, the contract is signed and 
this offi cially confi rms acceptance as a certifi ed 
Bosch Rexroth Service Partner. If the specifi ed 
requirements have not been fully met, the partners 
are given assistance with the implementation of 
further measures. Both parties, therefore, jointly 
ensure that certifi cation will be successful in a 
renewed audit.

Phase 4: Partnership

In order to be recognized as a Service Partner follow-
ing successful certifi cation, the signing of the con-
tract is followed by the implementation of the corpo-
rate design guidelines. This includes among other 
things installing appropriate signs on buildings and 
vehicles, and providing working clothes and new 
business materials (see Section 4).

You now immediately have the benefi t of exclusive 
Service Partner support services. You receive all the 
current service and product information, compre-
hensive support in the event of technical queries, 
and access to all the service skills enhancement 
measures. 

Your Service Partner certifi cation is continuously 
confi rmed through regularly undertaken monitoring 
audits.
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3  Technical requirements 
and equipment

The Bosch Rexroth Service Partner program is synony-
mous with reliability and the premium quality. In order 
to live up to these standards, candidates must fulfi ll 
various technical requirements in relation to infrastruc-

ture and equipment and ensure that their employees 
receive appropriate skills training. A major advantage 
in this respect is the close collaboration with Bosch 
Rexroth Service.

Service Partner infrastructure:

 Site and business premises

 Technical building systems

Service equipment and tools:

 Bosch Rexroth service testing systems

 CADASYS testing software

 Bosch Rexroth lapping machine

 Bosch Rexroth special tools

Skills enhancement and training:

 Training opportunities for Service Partners

  Practical training for Repair Centers

  Practical training for Service Points
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3.1   Service Partner 
infrastructure

Site and business premises

Minimum requirements in relation to buildings 
and equipment:

   Clear buildings and direction signs

   Adequate number of customer parking spaces 
near the entrance

  Welcoming reception area

  Adequate space indoors with a clearly struc-
tured fl oor plan

  Separate repair workshop

   Clearly arranged warehouse / storage area 
with adequate capacity

   Clean customer restrooms

   Cleaning room for products

   Staff room

   Clean and well maintained sanitary facilities 
for staff

 � Illustrative building fl oor plan

The success of a workshop depends on many factors. 
In addition to the service offering and quality, reputation 
also plays a key role for customers. For service work-
shops it is especially important to consolidate their pro-
fessional and positive image – since only satisfi ed cus-
tomers remain customers and recommend the workshop 
to others.

A suitable and modern infrastructure forms the basis 
for the provision of servicing excellence and a profi t-en-
hancing market profi le. In order to convey an aura of 
professionalism and quality consciousness to your cus-
tomers, you should always ensure that your premises 
are in good condition. 

Ideally the business premises will be sited in a location 
that is quickly and easily accessible by car. In addition, 
every workshop should aim to handle orders as smoothly 
as possible and with little hassle as possible.

Technical
room

Office

Spare
parts

Rest-
rooms

Common room

Workshoprk

Test bench

Cleaning units

Goods receipt

Storage
area

Dispatch

Reception

Sanitary
facilities
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3.1   Service Partner 
infrastructure

Technical buildings systems

Building systems:

 Power supply

  Water supply for the workshop and sanitary 
facilities

  Communication: 
Internet, landline connection, mobile service

  Disposal of materials: 
Environment-friendly waste disposal, sewerage

 Compressed air

Apart from the building itself, Bosch Rexroth also 
requires its Service Partners to meet minimum techni-
cal system standards. 

In order to fulfi ll the high quality standards of the 
Rexroth brand, Repair Centers in particular must have 
a supply of compressed air and a reliable, high-capac-
ity power supply. Only then can the special Bosch 
Rexroth serivce test benches be operated properly.

In addition, occupational health and safety is of great 
importance to Bosch Rexroth. For Bosch Rexroth it goes 
without saying that these requirements must be fulfi lled. 
Potential Service Partners’ work stations and work rooms 
must therefore comply with the legal regulations.  
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3.2   Service equipment 
and tools

Bosch Rexroth service equipment 

Bosch Rexroth service testing systems

Standardized service test benches for Repair 
Centers:

  SST 130 
90 kW 580 Nm (5)10 ccm – 100 ccm, 500 bar, 
150% overload capacity  

  SST 300
200 kW 1830 Nm 45 ccm – 260 ccm, 500 bar, 
150% overload capacity 

Bosch Rexroth hydraulic products are manufactured to 
fulfi ll the specifi c requirements and wishes of the manu-
facturers of working machines. This also includes the 
individual product settings based on specifi c confi gura-
tion data, followed by fi nal testing. If as a Repair Center 
you use professional, Bosch Rexroth-certifi ed testing 
and maintenance devices, you can then repair mobile 
hydraulic products in your workshop in compliance with 
the highest quality standards. 

In order to be able to use the full performance capabili-
ties of the testing equipment in day-to-day work, this 
must be supplemented with a comprehensive testing 
information system. The Software Computer Assisted 
Data Acquisition System (CADASYS) developed by Bosch 
Rexroth does this by providing access to the product-
specifi c testing and setting instructions. This combined 
with the standardized service test benches means that 
Bosch Rexroth provides the ideal basis for service qual-
ity and profi tability. 

In order to enable a consistently high level of quality, 
Bosch Rexroth Service has developed standardized 
hydraulic test benches for pumps and motors catering 
a for a very wide range of equipment.

The test benches have a modular design and are avail-
able in various performance categories. This allows 
various products to be confi gured and tested according 

to the desired vehicle requirements. The Repair Centers 
benefi t in particular from the many options for adapting 
the test benches and the speed with which they can be 
modifi ed. As well as the fl exibility of use, the specially 
developed control systems precisely meet the require-
ments of the Service Partner workshops.
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3.2   Service equipment 
and tools

Special CADASYS testing software for standardized test procedures

The advantages of the Bosch Rexroth CADASYS test software:

  Testing and settings data always provided in 
up-to-date form from a central server

 Settings data automatically transmitted

 Plug & play solution for service test benches

  User-friendly guidance through the entire 
testing process

   Standardized test documentation for the 
customer and for internal archiving

Putting the repaired product back into service should 
never involve any potentially unpleasant surprises for the 
customer. In order to ensure this, Bosch Rexroth pro-
vides the appropriate testing software and hardware.

The Computer Assisted Data Acquisition System 
(CADASYS) gives the Repair Center access to all the 
relevant product testing and setting data, and above 
all it provides user-friendly operation. Once the type 
of product to be tested has been entered, the test 
data and  corresponding test sequence can be easily 
loaded from the server and the user is guided through 
each step of the testing process. 

The fact that the downloaded data contains all the 
information collected from the previous life cycle of the 
product is an especially helpful feature. The tester con-
sequently knows at all times which repairs have already 
been carried out on it, and what past test results were. 

It is therefore no longer necessary to request and evalu-
ate the settings data, and input errors which could have 
serious consequences can be excluded.

The plug & play concept ensures simple commissioning, 
and it enables the testing of hydraulic pumps and 
motors and the setting of valves and hydraulic cylinders 
to be carried out on a single device. The data that is 
loaded is always provided in an up-to-date form by the 
relevant Bosch Rexroth production plants. It also con-
tains the testing sequences as well as the customer-spe-
cifi c settings values. 

Finally, CADASYS produces a standardized test record 
which you as the Repair Center can verify – both for 
your and the customer’s benefi t – that testing has been 
carried out according to the Bosch Rexroth Service 
Standards.
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3.2   Service equipment 
and tools

CADASYS test record

Transparency creates trust. The Rexroth CADASYS soft-
ware not only guides the user step-by-step through the 
hydraulic testing of the unit, it also produces a standard-
ized test record at the end of the process. This includes, 
among other things, specifi ed parameters and measure-
ment values, e.g. temperature [°C], pressure [bar], fl ow 
rate [l/min], rotational speed [rpm] and torque [Nm]. 

The content of the test record can be provided in two 
different versions. The customer version of the report 
shows ACTUAL and TARGET hydraulic testing values. The 
version for the Repair Center also lists the applicable 
tolerances and is used for internal documentation pur-
poses.

The advantage of the standardized reporting format is 
fi rstly the quick overview of the measurement results, 
and secondly the fact that previous test records for the 
same product can be effectively compared with each 
other.

In addition, the measurement data is automatically 
stored in a protected database, which ensures its long-
term availability. This is especially helpful for compar-
ing data in the event of future repairs. In the event of 
customer queries the archived test records can be 
accessed at any time, independently of the CADASYS 
software.

The certifi ed test record provides your customers with 
a reliable document which – on the basis of objective 
criteria – verifi es the results of the operations carried 
out. At the same time, the record confi rms that the 
settings of the product are correct according to the 
specifi ed test parameters.

 � Example diagram

 � Example summary
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3.2   Service equipment 
and tools

Bosch Rexroth lapping machine

Advantages for Repair Center:

  Simultaneous combined lapping of the spherical 
control surfaces of cylinders and control plates

  Refurbishing of old parts through the smoothing 
of minor damage and wear � usually meaning no 
parts replacement necessary

  Range of parts and sizes:
 - bent axis size 5 to 215
 - swashplate size 28 to 280

  Effi cient process due to counter-rotational lapping

  Process-controlled lapping process with intuitive, 
self-explanatory operator guidance which includes 
the devices that are to be used

  Provision of up-to-date parameter sets by Bosch 
Rexroth Service

  Guaranteed maximum process reliability and a 
consistently optimized result due to the continu-
ous optimizing of the parameter sets

  USB interface for updating the parameters
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3.2   Service equipment 
and tools

Bosch Rexroth special tools – exclusively for Service Partners

Original special tools for maximum precision and quality

 � Press-fi tting punch example: 

Prevents damage and jamming of the shaft seals

 � Adjustment device example: 

The precise tolerances for drive unit adjustment can be 
checked and adhered to using the measurement device. 
In order to avoid anomalies, regular calibration is essential. 

With its SSTB 130 and 300 service test benches, Bosch 
Rexroth offers its Repair Centers a comprehensive 
solution which also allows the testing of different manu-
facturers’ hydraulic pumps and motors. Special tools 

have been developed – exclusively available to Service 
Partners – in order to allow them to carry out repairs 
according to Rexroth quality standards.

Special Rexroth tools enable you to carry out repairs 
professionally at all times in accordance to the manuals 
provided – repairs which meet Rexroth’s worldwide 
quality standards. Moreover, a professional repair, full-
fi lling the Rexroth standard for zero-error precision, is 
often not possible without the specifi c appropriate tool. 
This is because only the standardized special tools 
produce the necessary precision repeatability and repro-
ducibility.

Standardization enables the same special tools to be 
used for a variety of different products, sizes and series. 
For instance, the development of the Rexroth special 
tools took into account the need for changeover devices 
and different applications to allow a variety of different 
uses. This reduces the number of tools required in the 
service workshop considerably.
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3.2   Service equipment 
and tools

Good quality pays for itself. Rexroth special tools there-
fore play a major role in ensuring that components are 
protected both from damage caused by incorrect han-
dling and from assembly errors during repairs. Your 
customers will be satisfi ed with the results, and the 
number of complaints will reduce noticeably.

The use of Rexroth special tools enables your employees 
to avoid unnecessary work steps and to carry out many 
repairs on their own which they would otherwise need 
help with. The result is increased effi ciency without 
compromising quality. In return you also reduce your 
workshop costs. 

The right special tools allow you to plan and calculate 
your repairs better in advance. Your customers conse-
quently benefi t by being given a more precise quotation. 

When developing special tools Bosch Rexroth strictly 
adheres to occupational health and safety rules relating 
to safety and ergonomics. This means when you use 
Rexroth special tools in your workshop you reduce the 
potential risk of an occupational accident during the 
repair.

The advantage for you: satisfi ed customers and employees

Rexroth special tools combine know-how and innovation

Bosch Rexroth’s in-depth understanding of the repair 
business is refl ected in the range of special tools which 
it can provide. By accessing this know-how, partner 
workshops benefi t in particular from the practical expe-
rience and product knowledge which Rexroth employees 

around the world have accumulated. As a Service Partner 
you receive thoroughly tested and effective tools which 
enable you to offer your customers a consistent standard 
of performance and quality. 

 Content    |     Chapter 2    |     Beginning of the chapter    |     Previous page    |    Next page     |    Chapter 4 



Service Partner Guideline 3. Technical requirements and equipment  10

3.3   Skills enhancement 
and training

There is no let-up in the technical development of hydrau-
lic products. Thus, anyone wanting to offer state-of-the-
art servicing must also continuously enhance their own 
technical capabilities. 

As a Service Partner you benefi t from the regular train-
ing courses which Bosch Rexroth provides at its service 
sites. Clearly defi ned courses ensure that the required 
specialist knowledge is passed on and continuously up-
dated. Multi-faceted training courses also ensure that 
you are always able to carry out repairs on the basis of 
the latest available knowledge.

All the training courses cover both theory and practice. 
In the theoretical part, the experienced trainers fi rstly 
impart the fundamental principles, which are then 
explored in greater detail using modern teaching meth-
ods in small work groups. 

In the practical part, the students themselves under-
take supervised repairs, testing and troubleshooting on 
various systems. In addition, special teaching modules 
focus on the importance of customer care and customer 
satisfaction.

  A practically-oriented exposition of the 
mechanical-hydraulic structure of Rexroth 
products

  Concrete practical examples of the inter-
action of individual components in a 
hydraulic system

  Comprehensive technical knowledge in all 
fi elds of mobile hydraulics, with the emphasis 
on technical diagnostics and repair skills

  Expert guidance in the operation of testing 
equipment, and training in the practical use 
of Bosch Rexroth special tools

The “Fit for Service” training courses provide Bosch Rexroth Service Partners with:
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3.3   Skills enhancement 
and training

Training opportunities for Service Partners

As certifi ed specialists, regional Service Partners are the 
fi rst choice for the repair, calibration and testing of 
high-quality Rexroth hydraulic products. In order to con-
solidate this leading position, Bosch Rexroth provides a 
targeted skills enhancement program as a way of helping 
to ensure the maintenance of uniform repair and quality 
standards.

The following pages contain an overview of the training 
courses which are offered and which are always designed 
to refl ect the current level of technical knowledge. The 
compulsory seminars and their content are an integral 
part of the jointly developed action plan for your journey 
to becoming a Service Partner. The additional supple-
mentary seminars are also available as an optional fur-
ther training measure.
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3.3   Skills enhancement 
and training

Practical training for Repair Centers

Field service (4 days) 

  Troubleshooting in closed hydraulic circuits
 Traction drive malfunctions and causes
 Diagnosis options and documentation
 Troubleshooting in open hydraulic circuits
 Measurement results and interpretation

Repair 2 (5 days) 

  Disassembly/installation of hydraulic products
 Ascertaining damage
 Reworking options
 Adjustment/setting operations

Training units: 
A8VO  |  A7VO  |  A20VO  |  A22VG/A20VG

Supplementary seminars

B
as

ic
 t

ra
in

in
g

 General hydraulics, hydraulic properties
  Make-up and function of a hydraulic system from 

the mobile applications area
  Physical principles and their importance in 

hydraulics
 Hydraulic fl uids in mobile work machines
  Make-up and function of hydraulic pumps and 

hydraulic motors (axial piston and radial piston 
motors and external gear units)

  Open and closed circuits in mobile working machines
  Symbols in circuit diagrams according to 

DIN ISO 1219
  Producing and reading simple circuit diagrams

eHTGM
Basic knowledge of 
mobile hydraulics

 
(e-learning)

Compulsory seminars

Repair 1 (5 days) 

  Disassembly/installation of 
hydraulic products

 Ascertaining damage
 Reworking options
  Adjustment/setting opera-

tions 

Training units: 
A2FM  |  A6VM  |  A4VG  |  
A10VO  |  A11VO

Service (4 days)

  Product testing at the 
test bench

Training units: 
A6VM  |  A4VG  |  A10VO  |  
A11VO

Service administration (1 day)

  Service documents
  Procurement of spare 

parts
  Preparing and drawing up 

customer reports
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3.3   Skills enhancement 
and training

Practical training for Service Points

Service (4 days)

 Product testing at the test bench

Training units: 
A6VM  |  A4VG  |  A10VO  |  A11VO

Supplementary seminars

Field service (4 days) 

  Troubleshooting in closed hydraulic circuits
 Traction drive malfunctions and causes
 Diagnosis options and documentation
 Troubleshooting in open hydraulic circuits
 Measurement results and interpretation

Service administration (1 day)

 Service documents
 Procurement of spare parts
  Preparing and drawing up customer reports

B
as

ic
 t

ra
in

in
g

eHTGM
Basic knowledge of 
mobile hydraulics

 
(e-learning)

 General hydraulics, hydraulic properties
  Make-up and function of a hydraulic system from 

the mobile applications area
  Physical principles and their importance in 

hydraulics
 Hydraulic fl uids in mobile work machines
  Make-up and function of hydraulic pumps and 

hydraulic motors (axial piston and radial piston 
motors and external gear units)

  Open and closed circuits in mobile working machines
  Symbols in circuit diagrams according to 

DIN ISO 1219
  Producing and reading simple circuit diagrams

Compulsory seminars
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4  Corporate Design

As a certifi ed Service Partner you make yourself recog-
nizable as an offi cial Bosch Rexroth Service Partner by 
using the Service Partner logo on your buildings, work 
clothes and business equipment. The clearly visible 
connection which this creates also enables you to bene-
fi t directly as a Service Partner from Bosch Rexroth’s 
communication activities. This includes among other 
things advertising and public relations, or participation 
in trade fairs.

The “Repair Center” or “Service Point” addition to the 
logo is determined by the scope of the service activities 
provided. In order for your customers to recognize which 
type of facility your workshop is, the words “Repair 
Center” or “Service Point” are added to the Service 
Partner logo. Relevant information can be found in the 
following corporate design guidelines.

Repair Center | 
Logo elements arranged vertically

Service Point | 
Logo elements arranged vertically
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4.1  Logo

The logo is made up of two elements: the Bosch Rexroth 
Service Partner logo, and the additional relevant label-
ing  for you (“Repair Center” or “Service Point”). The size 
of the Service Partner logo used is always the same. 
However, the size of the lettering and the position of the 
additional element can differ, which makes various 
combinations possible.

We recommend that you use the Bosch Rexroth Service 
Partner logo together with the additional relevant logo 
for you (“Repair Center” or “Service Point”) alongside 
your own company logo.

Repair Center | Logo elements arranged vertically 

Repair Center | Logo elements arranged horizontally 
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4.1  Logo

Service Point | Logo elements arranged vertically

Service Point | Logo elements arranged horizontally

 Content    |     Chapter 3    |     Beginning of the chapter    |     Previous page    |    Next page     |    Chapter 5 



Service Partner Guideline 4. Corporate Design  4

4.2  Colors

The colors of the communication tools are suitable for 
any form of use in your workshop. The colors mentioned 
below in particular are largely weather-resistant. 

Since they are also the standard colors of Bosch 
Rexroth, by using them you once again display your 
identity as a Bosch Rexroth Service Partner.

Rexroth Gray 20
 � 20% Black

Rexroth Red
 � 0 C / 100 M / 100 Y / 0 K
 � Pantone 485
 � HKS 14
 � RAL 3020 Traffi c Red
 � Laminate 3M 100F-13
 � RGB 223 / 0 / 36 (#df0024)

Rexroth Blue-gray 60
 � 35 C / 8 M / 0 Y / 35 K
 � Pantone 5425
 � RAL Design 250 60 10
 � Laminate 3M 100F-726
 � RGB 129 / 158 / 177 (#819eb1)

Rexroth Gray
 � RAL 7000 Squirrel Gray

Rexroth gray is only to be used for internal 
and external building signage

White
 � 0 C / 0 M / 0 Y / 0 K
 � RAL 9003 Signal White
 � Laminate 3M 100F-10
 � RGB 255 / 255 / 255 (#ffffff)

!

 Content    |     Chapter 3    |     Beginning of the chapter    |     Previous page    |    Next page     |    Chapter 5 



Service Partner Guideline 4. Corporate Design  5

4.3  External design

Requirements made of Bosch Rexroth Service Partners

There are many ways to distinguish your workshop from 
the outside as a certifi ed Bosch Rexroth Service Partner 
business. On the following pages you can fi nd various 
signs and columns displaying the Service Partner logo. 
Choose the version which is most suitable for use at 
your premises.  

Please note that the buildings at your premises must be 
marked with at least a Bosch Rexroth Service Partner 
column, as well as either a sign on the wall itself or a 
sign projecting from the wall.

Sources of supply
You can fi nd the contact details for the 
suppliers of communication tools and 
corporate design elements in Section 5.

Marking of buildings | minimum components

  Wall sign(s), if appropriate with a description of 
services or a projecting sign

 Column, if appropriate with a description of services
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4.3  External design

Marking of buildings | Optional elements

 Frieze

 Flag

 Promotional sign and banner

Options for combining with other logos

Bosch Rexroth is aware that many of its Service Partners 
are already in contractual partnerships with other fi rms. 
You can therefore simply combine all the elements pro-
vided to you for marking your business as a Bosch Rexroth 
Service Partner with other brands or company logos. 

In the following design elements and suggestions the 
actual logos of your business and those of third-party 
manufacturers are replaced by standardized fi ctitious 
ones.

 � Frieze

 � Promotional sign and banner

 � Flag
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4.3  External design

The following are various building signage options. All 
the signs are made up of the Service Partner logo and 

the additional designation “Repair Center” or “Service 
Point”. 

Building signage
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4.3  External design

Wall signage

Please affi x the wall sign in a clearly visible position on 
the front of the building. The sign can be supplied with 
or without illumination. 

 Material
  Sign made of aluminum painted in RAL colors as 

shown in Section 4.2 on an acrylic glass background. 
Illumination is provided by LEDs.

 Dimensions
 Standard: 700 mm x 700 mm
 Large: 1,000 mm x 1,000 mm

Repair Center | Wall sign Service Point | Wall sign 
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4.3  External design

Projecting sign

The projecting sign is affi xed at right-angles to the front-
age so that it can be clearly seen from a distance in 
either direction. This type of sign is therefore a practical 
way of supplementing the fl at wall sign. The projecting 
sign can be supplied with or without illumination.

  Material
Sign made of aluminum painted in RAL colors as 
shown in Section 4.2 on an acrylic glass background. 
Illumination is provided by LEDs.

  Dimensions
Standard: 1,150 mm x 1,300 mm
Large: 1,150 mm x 1,750 mm

Repair Center | Projecting sign Service Point | Projecting sign 

 � Standard  � Standard

 � Large  � Large
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4.3  External design

Column

A freestanding column at the entrance to your business 
premises is a way to identify your workshop from a 
distance as a certifi ed Bosch Rexroth Service Partner. 
The column sign can be supplied with or without illumi-
nation.

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. The company logo is cut out, placed on an acrylic 
glass background and incorporated into the column. 
The Service Partner logo and the additional designa-
tion form an integrated module. Illumination is pro-
vided by LEDs.

  Dimensions
Standard: 1,150 mm x 3,500 mm
Large: 1,150 mm x 4,500 mm

Repair Center | Column Service Point | Column

 � Front view  � Side view  � Front view  � Side view
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4.3  External design

Signs showing description of services

Your customers should be able to recognize your Rexroth 
service offering at fi rst sight. Bosch Rexroth, therefore, 
recommends placing in a highly visible position both a 
sign and a column which show the description of ser-
vices.

Whether you have a sign showing the description of 
services on the building itself, in the entrance area, or 
on a column outside depends on the amount of space 
that you have available.

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. A high-performance laminate is used for the 
lettering.

  Dimensions building sign
Standard: 650 mm x 1,150 mm
Large: 1,150 mm x 2,050 mm 

  Column dimensions
650 mm x 2,000 mm (min. 1,700 mm)

Repair Center | Signs showing illustrative description of services *

*  The description of services is specifi cally defi ned for 
each Service Partner according to the contractually 
agreed authorized products.

Repair
 �  Hydraulic pumps 
and motors
 � Compact hydraulics
 � Transmission units
 � Mobile controls

Sales
 � Spare units

 � Column

Repair
 �  Hydraulic pumps 
and motors
 � Compact hydraulics
 � Transmission units
 � Mobile controls

Sales
 � Spare units

 � Wall sign 
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4.3  External design

Service Point | Signs showing illustrative description of services *

*  The description of services is specifi cally defi ned for 
each Service Partner according to the contractually 
agreed authorized products.

Repair
 �  Hydraulic pumps 
and motors
 � Compact hydraulics
 � Transmission units
 � Mobile controls

Sales
 � Spare units

Repair
 � Vehicle diagnostics
 �  Hydraulic components 
replacement

 � Recommissioning
 � Field service

Sales
 � Spare units

 � Column 

Repair
 � Vehicle diagnostics
 �  Hydraulic components 
replacement

 � Recommissioning
 � Field service

Sales
 � Spare units

 � Wall sign 
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4.3  External design

Frieze | optional

  Material
Facade banner with (modular) Service Partner logo 
on it and additional designation, made of aluminum, 
painted in RAL colors as shown in Section 4.2. Illumi-
nation is provided by LEDs.

  Dimensions
Standard: 4,000 mm x 600 mm

Repair Center | Frieze

Service Point | Frieze
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4.3  External design

Flags for outdoor areas | optional

  Dimensions
Standard: 1,500 mm x 4,000 mm
Small: 1,000 mm x 3,000 mm

Repair Center | Flag Service Point | Flag 
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4.4   Interior design

The external design already marks your business as a 
certifi ed Bosch Rexroth Service Partner. This is supple-
mented by the signage of the indoor areas as shown 
below, which helps a customer to fi nd their way around 
the business premises. 

Here too, the colors shown in Section 4.2 should be 
used in order to ensure that the interior design also 
fi ts in with the Rexroth brand image.

Sources of supply
You can fi nd the contact details for the 
suppliers of communication tools and 
corporate design elements in Section 5.
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4.4   Interior design

Informations signs | Reception

Reception Checkout Workshop

200 mm

200 mm

25 mm

150 mm

25 mm

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. A high-performance laminate is used for the 
lettering.

  Lettering
 Type: Bosch Sans Bold
Size: 75 pt
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4.4   Interior design

Reception

Checkout

Informations signs | Reception and customer area

Spare parts

25 mm

100 mm

25 mm

150 mm

150 mm

1,000 mm

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. A high-performance laminate is used for the 
lettering.

  Lettering
Type: Bosch Sans Bold
Size: 315 pt (for long words: 227 pt)
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4.4   Interior design

Exit

Additional signs | Gateways and entrances

Entrance 100 mm

625 mm

Reception

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. A high-performance laminate is used for the 
lettering.

  Lettering
Type: Bosch Sans Bold
Size: 315 pt (for long words: 227 pt)

150 mm

150 mm

25 mm

25 mm

1,000 mm
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4.4   Interior design

Additional signs | Workshop

Repair workshop entrance 125 mm

  Material
Aluminum painted in RAL colors as shown in Section 
4.2. A high-performance laminate is used for the 
lettering.

  Lettering
Type: Bosch Sans Bold
Size: 315 pt (for long words: 227 pt)

Repair workshop exit 125 mm

Parts cleaning area 125 mm

Workshop 125 mm

Spare parts storage area 125 mm

800 mm
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4.5  Working clothes

The professional image of the staff is the best advertise-
ment for you as a Bosch Rexroth Service Partner. That 
is why Bosch Rexroth provides you with new and consis-
tently labeled working clothes for our technical and 
commercial staff. Alternatively, you can also order the 
Service Partner logo for sewing onto existing working 
clothes.

Polo shirts, work jackets and trousers bear the Service 
Partner logo – without the additional labeling “Repair 
Center” or “Service Point”.

As an addition to your company logo you can affi x the 
Service Partner logo either

 at chest height (left or right-hand side) or
 on the upper arm (left or right arm).

Sources of supply
You can fi nd the contact details for the 
suppliers of communication tools and 
corporate design elements in Section 5.

Service Partner | Polo shirt 

  Logo dimensions
85 mm x 59 mm

  Polo shirt color
black or gray

 � Polo shirt

85 
mm
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4.5  Working clothes

Service Partner | Work jacket

  Logo dimensions
85 mm x 59 mm

Service Partner | Standard work trousers

  Logo dimensions
85 mm x 59 mm

85 mm

 �  Detailed view of work jacket

85 mm

 �  Detailed view of trouser pocket
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4.5  Working clothes

Service Partner | Overall

  Logo dimensions
85 mm x 59 mm

Fabric colors | Work jacket and trousers

Fabric color Convoy
 � 80C / 60M / 50Y / 35K
 � Pantone 19-4014 TP

Fabric color Graphite
 � 55C / 40M / 40Y / 0K
 � Pantone 18-4005 TP

85 mm

 �  Detailed view of trouser pocket
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4.6   Vehicle signage

As a Bosch Rexroth Service Partner you also have the 
option of affi xing the Service Partner logo on your exist-
ing fl eet of vehicles.

If you choose to do so, you must use the Service Partner 
sticker. As an option, your vehicles can also have the 
additional Repair Center or Serivce Point labeling applied 
to them.

Service Partner | Sticker 

Dimensions
300 x 210 mm 
420 x 290 mm

Sources of supply
You can fi nd the contact details for the 
suppliers of communication tools and 
corporate design elements in Section 5.

Repair Center | Sticker with optional additional designation (logo elements arranged vertically)

Dimensions
300 x 265 mm 
420 x 370 mm
500 x 440 mm

Repair Center | Sticker with optional additional designation (logo elements arranged horizontally) 

  Dimensions (individual elements)
300 x 210 mm with min. 20 mm and 
max. 40 mm gap
420 x 290 mm with min. 60 mm gap

Repair Center | Sticker with optional additional designation (logo elements arranged horizontally) 

  Dimensions
605 x 135 mm
765 x 170 mm
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4.6   Vehicle signage

Service Point | Sticker with optional additional designation (logo elements arranged vertically) 

Dimensions
300 x 265 mm 
420 x 370 mm
500 x 440 mm

Service Point | Sticker with optional additional designation (logo elements arranged horizontally) 

  Dimensions
605 x 135 mm
765 x 170 mm

  Dimensions
300 x 210 mm with min. 20 mm and 
max. 40 mm gap
420 x 370 mm with min. 60 mm gap

Service Point | Sticker with optional additional designation (logo elements arranged horizontally) 
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4.6   Vehicle signage

Design suggestion Compact cars | Station wagons

Suggested positioning when affi xing the Service Partner 
logo on your cars (station wagons) is either on the free 
spaces on the bodywork or on tinted windows. 

However, you can basically incorporate the logo into 
your existing vehicle signage wherever there is space 
for it.

Service Partner | Example of positioning

1   Effective positioning on free spaces

2   Alternatively also on tinted glass (always on both sides)

Repair Center | Example of positioning 

1   Service Partner logo positioned alongside additional designation 

2   Alternatively also on tinted glass (always on both sides)

Service hotline
0800 123456

2

1

Service hotline
0800 1234561

2
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4.6   Vehicle signage

Design suggestion Compact cars | Station wagons

Repair Center | Example of positioning 

Repair Center | Example of positioning 

 � Service Partner logo with additional designation on tinted windows (always on both sides)

 � Service Partner logo with additional designation incorporated among existing stickers;
in this version the height and width must be individually adjusted.
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4.6   Vehicle signage

Design suggestion Vans

On vans and buses the logo is affi xed to both the 
driver’s and the passenger’s side. In addition, the 

Service Partner logo can also be affi xed to the rear of 
the vehicle. 

Repair Center | Example of positioning

Repair Center | Example of positioning 

 � Effective positioning on free spaces

 � Service Partner logo with additional designation incorporated among existing stickers
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4.6   Vehicle signage

Design suggestion Vans

Repair Center | Example of positioning 

Repair Center | Example of positioning 

 � Service Partner logo and additional designation are positioned next to each other (also possible on tinted windows).

Service hotline
0800 123456

Service hotline
0800 123456

 � Depending on the required space, the Service Partner logo is incorporated among existing stickers on both sides.
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4.6   Vehicle signage

Design suggestion Delivery truck 

Service Point | Lettering

The large free spaces on the driver and passenger sides 
and the rear of your delivery vehicles offer numerous 
design options for all the versions of the Service Partner 

logo. Your company logo and the Service Partner logo 
can also be combined with a third party partner logo.

 � Lettering side view 

 � Lettering rear view
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4.7   Business equipment

Service Point | Use of logo on envelopes

Repair Center | Use of logo on envelopes

Envelope | Invoice

As a certifi ed Bosch Rexroth Service Partner you can 
use the logo with specifi ed minimum dimensions of 
35 x 35 millimeter for your business stationary (e.g. 
envelopes, invoices, delivery notes).

 � Example of envelope

35 mm

min. 13 mm

16 mm35 mm

 � Minimum dimensions and spacing of the logo

35 mm

min. 13 mm

16 mm35 mm

 � Minimum dimensions and spacing of the logo � Example of envelope

Mustermann GmbH  |  Blindtextstraße 000  |   00000 Musterhausen

Beisielfi rma Kg & CoKG
Hans Beispielshaimer
Blindtextstraße 00

00000 Beispielhausen

Mustermann GmbH
Blindtextstraße 000
00000 Musterhausen

Tel.:  00000 1234-56
Fax:  00000 1234-57
Mail:  blindtext@fi rma.de

Amtsgericht 
Beispielhausen
HBR-Nr. 00000

USt.-IdNr. DE 000000000
Steuer-Nr. 000/000/00000

Beispielbank
IBAN: DE00 0000 0000 0000 0000 00
BIC: ABCDEFGHXXX

Betreff

Sehr geehrter Herr Beispielsheimer,

Erum ulparit isimporendae vella parum denditatibus consed quas volum 
audisi consequi ut fugitatem imi, ut hillectotas repelendis rerferum quis 
et dolorep erspereicto bla cusciis cipsam laborrum alia voluptat as doles 
audanda doluptae et eiciduciis doluptatur?

Xeribusdam haruntem qui cuscia vendiscipsa volestibea quos est et facid 
quaepreperio quis mos modionsedi cullupt atibus quam sa quas dolore no-
bit, quaessum rae. Vereribust dolore doloreh endigniscia voloreprate excest, 
optur repelia eribusciatur aut erorepuditae qui am eari sus eiurissit vit rerum 
qui doloreiur? Catisitatet, ullabor eperes illanto quianim oluptatem lab ilis 
et atium sum fuga. Nam, eicillam qui dis ut omnihit ibust, offi caerio blanto 
quia non re peris siti te natem ad erit rerum quam eium fugia si commodisti 
aceatur, ut maximusciusa comnit asit ut omnis evel int lat ant autaturiae non 
porem. Itate dolupta essi autem. Itatum andis alist qui consequam aborenis 
a diti int dolor

Mit freundlichen Grüßen

Mustermann GmbH

Mustermann GmbH  |  Blindtextstraße 000  |   00000 Musterhausen

Beisielfi rma Kg & CoKG
Hans Beispielshaimer
Blindtextstraße 00

00000 Beispielhausen

Beispielbank
IBAN: DE00 0000 0000 0000 0000 00
BIC: ABCDEFGHXXX

USt.-IdNr. DE 000000000
Steuer-Nr. 000/000/00000

Amtsgericht 
Beispielhausen
HBR-Nr. 00000

Mustermann GmbH
Blindtextstraße 000
00000 Musterhausen

Tel.:  00000 1234-56
Fax:  00000 1234-57
Mail:  blindtext@fi rma.de

Betreff

Sehr geehrter Herr Beispielsheimer,

Erum ulparit isimporendae vella parum denditatibus consed quas volum 
audisi consequi ut fugitatem imi, ut hillectotas repelendis rerferum quis 
et dolorep erspereicto bla cusciis cipsam laborrum alia voluptat as doles 
audanda doluptae et eiciduciis doluptatur?

Xeribusdam haruntem qui cuscia vendiscipsa volestibea quos est et facid 
quaepreperio quis mos modionsedi cullupt atibus quam sa quas dolore no-
bit, quaessum rae. Vereribust dolore doloreh endigniscia voloreprate excest, 
optur repelia eribusciatur aut erorepuditae qui am eari sus eiurissit vit rerum 
qui doloreiur? Catisitatet, ullabor eperes illanto quianim oluptatem lab ilis 
et atium sum fuga. Nam, eicillam qui dis ut omnihit ibust, offi caerio blanto 
quia non re peris siti te natem ad erit rerum quam eium fugia si commodisti 
aceatur,

Mit freundlichen Grüßen

Mustermann GmbH
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4.7   Business equipment

Business card | Front

There are various design options available for your busi-
ness cards. You can place the Service Partner logo on 
the front – without the additional Repair Center or Ser-
vice Point labeling – alongside your own company logo, 
either towards the top right-hand corner or the bottom 
left-hand corner.

    Logo dimensions 
25 x 17.25 mm

Sources of supply
You can fi nd the contact details for the 
suppliers of communication tools and 
corporate design elements in Section 5.

Service Partner | Examples of the front of business cards 

Company Smith
Street
Town

Phone: +49 (0)0000 1234-56
Fax: +49 (0)0000 1234-57
www.example.comj.smith@example.com

John Smith

Company Smith
Street
Town

Phone: +49 (0)0000 1234-56
Fax: +49 (0)0000 1234-57
j.smith@example.com

www.example.com

John Smith
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4.7   Business equipment

Repair Center | Back of business card showing illustrative description of services * 

Service Point | Back of business card showing illustrative description of services * 

Business cards | Back
Alternatively, you can place the Service Partner logo 
on the back of a business card along with the descrip-
tion of services. Unlike the front side, here the logo 
also includes the additional relevant labeling for you 
(“Repair Center” or “Service Point”).

  Logo dimensions 
30 x 30 mm

  List of services provided
6.5 pt Bosch Sans Bold or Regular, 
line spacing 9 pt

*  The description of servi-
ces is specifi cally pro-
duced for each Service 
Partner according to the 
contractually agreed 
authorized products.

Repair
 �Hydraulic pumps and motors
 �Compact hydraulics
 �Transmission units
 �Mobile controls
 �Mobile electronics

Sales
 �Spare parts mobile hydraulics
 �Spare units

Repair
 �Hydraulic pumps and motors
 �Compact hydraulics
 �Transmission units
 �Mobile controls
 �Mobile electronics

Sales
 �Spare parts mobile hydraulics
 �Spare units

Repair
 �Vehicle diagnostics
 �Hydraulic components 
replacement
 �Recommissioning
 �Field service

Sales
 �Spare parts mobile 
hydraulics
 �Spare units

Repair
 �Vehicle diagnostics
 �Hydraulic components 
replacement
 �Recommissioning
 �Field service

Sales
 �Spare parts mobile hydraulics
 �Spare units
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4.8   Advertising 
materials

Using high-class advertising materials which your cus-
tomers will use in their day-to-day work is a lasting 
way of drawing attention to your business and raising 
its profi le. Make targeted use of the Rexroth brand, 
as well as your own company logo when you provide 
promotional gifts. We will be happy to provide you 
with a point of contact in the Bosch Rexroth Marketing 

department to help you design your own specifi c adver-
tising materials.

Sources of supply
The contact details of the point of contact 
in the Bosch Rexroth Marketing department 
can be found in Section 5.
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5  People to contact

Do you have any questions about the Bosch Rexroth 
Service Partner program which were not answered in 
the preceding sections? No matter what they relate 
to, whether in connection with technical requirements, 
the certifi cation process, training courses, or your 

company’s marketing activities, we have professionals 
in the various departments concerned who will be glad 
to provide you with advice and do all they can to answer 
your query.

Bosch Rexroth Service Partner program

Phone: +49 7308/82-741
E-mail:  svm.support@boschrexroth.de

Bosch Rexroth Service Partner training

Phone: +49 7308/82-3511
E-mail: fi tforservice.ma@boschrexroth.de

Bosch Rexroth Marketing

Phone: +49 7308/82-2494
E-mail: info.ma@boschrexroth.de
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5  People to contact

Building signage

Kaufmann Ulm Lichtwerbung GmbH
Phone: +49 731/1426-0
E-mail: info@kaufmann-ulm.de
www.lichtwerbung-ulm.de

Vehicle signage

Stephan Werndl Beschriftung & Druck
Phone: +49 731/45226
E-mail: info@werndl-design.de
www.werndl-design.de

Working clothes

CWS-boco Deutschland GmbH
Phone: +49 711/98185-0
E-mail: info@cws-boco.de
www.cws-boco.de

Werkstatt
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5  People to contact

Speedy help in an emergency

 Not sure who is the right person to contact?
 You can contact Bosch Rexroth at any time of day or night:
 +49 9352/405060

 Do you need additional information?
 You can also fi nd Bosch Rexroth online:
 www.boschrexroth.de/service

Your personal adviser

  Do you have any questions about how to get hold of communication tools such as signs, 
working clothes and vehicle signage? Or were you unable to fi nd a suitable person to 
contact in the listed contact details? If so, your personal adviser will be glad to help 
answer any questions that you have. To fi nd his or her contact details, please refer to 
the business card on the inside of the folder.
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A
Minimum requirements 
for LOIA
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B

Bosch Rexroth 
Service StandardsB

  Special tools
   Machinery, plant and 
equipment (MPE)

  Process fl ows
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C

Bosch Rexroth Service 
training programC
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D

Certifi cation/ContractD
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Bosch Rexroth AG
Glockeraustraße 2 – 4
89275 Elchingen
Tel. +49 7308 82-0
www.boschrexroth.com

© 2015
This document, as well as the data, specifi cations and 
other information set forth in it, are the exclusive property 
of Bosch Rexroth AG. It may not be reproduced or given 
to third parties without its consent.
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